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ACCELERATING RETAIL
Bob’s Discount Furniture opened a NC store last month, 
with 3 more planned in the area…L.L. Bean will open its 
1st store in NE...Nick the Greek opened its 100th US restau-
rant…Madewell will open 3 stores this month…Article will 
open its fi rst 2 US brick-and-mortar stores, in CA and WA…
Claire’s entered into a licensing agreement with Centric 
Brands to expand into 7,000+ additional “retail touch points” 
with Walmart, Kohl’s, and CVS across the US...Home De-

pot will open up to 65 stores this year…Dillard’s opened 
a store at The Mall at Fairfi eld Commons in Beavercreek, 

OH...Academy Sports + Outdoors will open 3 stores this 
quarter...Donatos Pizza will open up to 25 FL stores over 
the next few years. It now operates 177+ stores…Smash-

burger plans 12 openings in 2062…Trader Joes says it will 
open 25+ stores this year, up from 18 reported earlier…BJ’s 

Wholesale Club will open 3 clubs as part of 12 new clubs 
planned for 2026....Atomic Wings will open 20+ locations in 
7 states, nearly doubling its current footprint..Abercrombie 

& Fitch will open 50 stores...Burlington Stores anticipates 
115 net new stores for 2026...American Eagle plans about 
25 net closures in 2026, with 40 openings for its Aerie and 
Offl  ine brands. It ended the quarter with 1,170 stores...Dol-

lar General plans 450 new US stores…Perfumania and The 

Fragrance Outlet will open 43 new locations at US malls 
and outlet centers…Arhaus plans 10-14 projects in 2026, in-
cluding openings, relocations, and expansions...Primark will 
open a store in Arlington, TX, its 6th in the state. It currently 
has 42 US stores…Bad Ass Coff ee plans 25-30 stores this 
year. It now has 100+ stores...Urban Outfi tters will open 54 

RETAIL OBSERVATIONS COMMENTARY
Chris Cardoni, Contributor
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OBSERVATION: The Depart-

ment of Department Stores: 

It’s possible we’ve reported and 
commented in these pages about 
Department Stores more than any 
other retail category, and with 
good reason. At one time, tradi-
tional department stores defi ned 
retail in this country, and they’ve 
been a huge factor, for good and 
bad, in the world of retail real es-
tate, particularly in the invention 
(and ultimate implosion) of the 
enclosed mall.

Even if you just went by department store closings we’ve noted here in the past year (8 J.C. Pen-

ney, 3 Nordstrom, 14 Macy’s, 20 Saks 5th Ave, and 4 Neiman Marcus) it might seem surprising 
that there are any traditional department stores left at all. The vicissitudes of department stores 
have been myriad, including major shifts in what people want to buy and the way they want to 
buy it. Department stores have responded with changes in leadership, changes in format, and 
changes in merchandising and marketing, a few of which met with some success, while others 
failed spectacularly. But when you think they’re down for good, they fi nd a way to hang on, as 
evidenced by a couple of recent stories from Retail Dive.

KPP NEWS

KPP will manage Ansonia Shopping Center, Ansonia, CT for Zelco Properties & Development 
and The Grossman Companies. This is in addition to the contracts for 37 properties in four states 
already awarded to KPP by Grossman. Ansonia Shopping Center is a 181,000 s/f center on Main 
Street in Ansonia. Tenants at the center include Marshalls, Home Goods, Bob’s Discount Fur-

niture, Mattress Firm, and others. Zelco and Grossman acquired the shopping center with 
plans to make improvements and reposition the property.... ICSC@New England: Our team will 
attend ISCS@New England at the Omni Boston Seaport next month, representing our national-
ly-expanding entertainment tenants Apple Cinemas and Funcity Adventure Park.

Dillards opened a new store in Ohio
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First, a look at recent eff orts at Macy’s (Macy’s revamped half its stores and customers followed 
(Daphne Howland, June 3, 2026, RetailDive.com): “As it improves merchandising and custom-
er experience...analysts now see the department store taking share from weaker rivals.

Investment in customer service and merchandising improvements paid off  at 200 Macy’s 
stores…where comps rose 2.4%; overall Macy’s comps rose 1.6%. CEO Tony Spring said: “We 
found that when the product and the experience are diff erentiated and compelling, engage-
ment and spend increase,” he told analysts.

GlobalData has measured improvements in customer satisfaction scores at Macy’s, which is 
helping drive conversion and average spending...[including] remodels of key departments, 
categories displayed with more inspiration and fl air, and private labels strengthened and clari-
fi ed. The company is well set up to ‘defend share in a tough department store space’”.

Meanwhile, amid many closings, as noted in our news, Dillard’s actually opened a store (Dil-
lard’s is so confi dent, it opened a new store; Sales, margins and profi ts grew in Q1, impressive results 
considering that consumers and the department store model itself are under pressure, Daphne 
Howland, May 14, 2026, RetailDive.com): “Dillard’s did its best to prove the viability of the de-
partment store model in the fi rst quarter…There was growth in all merchandise categories 
in the period compared to a year ago, helping lift Dillard’s total Q1 retail sales (excluding its 
construction business) 3% year over year to $1.5 billion. Store comps also rose 3%.

That was a 30-basis-point increase in retail gross margin compared to last year…Profi ts surged 
by over 50%...Above all, [Dillard’s opened a store during the quarter, anchoring The Mall at 
Fairfi eld Commons in Beavercreek, OH, in space vacated by Macy’s. The new location, its fi rst 
in the Dayton area, brings its fl eet to 272 stores in 30 states, including 28 clearance centers.

This is in sharp contrast to its department store peers: Macy’s, Nordstrom, Saks Fifth Avenue 
and J.C. Penney have all closed full-line stores in recent years and opened few, if any. Dillard’s 
expansion may not be overwhelming, but it’s nevertheless a good sign, given the chronically 
downbeat outlook for department stores and fi nancial pressures on the consumer.”
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stores and close app. 19 during its current year. The lineup 
includes 21 FP Movement stores, 12 Free People stores, 13 
Anthropologie stores, and 8 Urban Outfi tters stores...Citi 

Trends will open 25 stores…Five Below will open app. 50 
stores in Q2...Timberland opened a store at the American 
Dream Mall in NJ, one of 20 planned this year...Ollie’s Bar-

gain Outlet entered its 39th state with a store in NM. It’s on 
track to open 75 stores in 2026...Yum! Brands entered into 
an agreements to sell Pizza Hut for $2.7 billion…7 Brew 

signed leases for 5 locations in NJ and NY.

DECELERATING RETAIL
Family Dollar closed 350+ stores from July 2025 to May 
2026…Dover Saddlery will close 7 US stores…Fossil 
closed 7 stores in Q1…Burberry closed 21 stores while 
opening 9 new locations...Saks Global will close its Neiman 

Marcus fl agship in Dallas, TX after 112 years...West Marine 

confi rmed 59 closures in 23 states... On The Border Mexi-

can Grill & Cantina closed all company-owned locations

NEW ENGLAND RETAIL
Trader Joe’s opened at The Crossing at Walkers Brook, 
Reading, MA...Clover Food Lab will keep some stores open 
after an announced chain closing…Sprouts Farmers Mar-

ket will open 30-40 NE stores, the fi rst in Weymouth, MA...
Fabletics, HARIBO, and  Gymboree are among new ten-
ants that will open at Wrentham Village Premium Outlets.

Retail sales rose 0.9%, the Commerce Department said. 
Excluding gas stations, retail sales rose 0.7%.

Source: U.S. Department of Commerce - commerce.gov

MONTHLY RETAIL SALES: COMMERCE DEPT.

The Conference Board Consumer Confi dence Index® 
dipped 0.7 points to 93.1 in May, down from 93.8 in April.

Source: The Conference Board - www.conference-board.org

CONSUMER CONFIDENCE INDEX
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Dillard’s expansion isn’t overwhelming, but it’s nevertheless a good sign

Urban Outfi tters will open 54 stores across its brands
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